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A Pfizer, Inc.

A RMC Research Corporation
A Tampa Electric Company

A Nationwide Insurance

A Mary Kay Corporation

A Raytheon Missile Systems

A Prudential Financial

A West Bend Mutual Insurance
A Qualcomm

A And many more!




What Kind of Forms Can | Use?

Customer satisfaction surveys

Gravic Talent Bank Employer Survey

‘You have been identified as a user of the Gravic Talent Bank. Please help us fo evaluate and improve our services by
answering the questions below. Using a pencil or black ink pen, completely fill in the bubble you selected.
Please fill in marks like this: ® not like this: & @

I\/I a r ket re S e a r C h Section | - General Information Section Il - Searched Job Seekers Resumes

1. What is the zip code at your location? 5. Have you inmterviewed any job seskers found
through the Gravic Talent Bank?

[ONONONONO] @ No @ Yes
[ORORONONO!
[OpoNONONe] How Many?
Employee surveys 59988
[ONORONONO! o O O
® e 06 @ © @
[ORoNONONG! © @ @
[ONORONONO! © © ®
. . O ONONONO! © @ 6
H R appllcatlons 2. Wha?is the primary form of business at your Eg Eg Efg
jocation? ® 6 ©
@ Senice ®@ e e
© Trade i 6. Have you hired any job seekers found through the
() Construction Gravic Talent Bank?
1 ® p
Conference evaluations vy or 0w
(5) Manufacturing and Mining How Many?

() Transportafion, Communication, and Utilities

0
(8) Finance, Insurance, and Real Estate JONR OO

o © @

. . 3. How many employees do you have at this location? @ @ @

[OBNORNO)

Employee training
@ More than 257 ® e 6

® ©® ©®

4. What services have you used? Fill in each bubble, @ @O @

that applies. ® ® @

IO OO
(@ Searched job seeker resumes? Go to Section ||

P ayro I I/Ti m e re p O rti n g (1) Posted job openings? Go to Section IIl 7. Would you use the Gravic Talent Bank Again?

@ No (0 Yes

Do I T P I Do Do

Turn Page and Continue :>

Sample form created in MS Word for Remark Office OMR by Gravic, Inc. — www.gravic.com/remark
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A Remark Office OMR
’ g

A A leading Windows based form-processing software package for
collecting and analyzing data from plain-paper OMR forms

G

ACreate your
own plain
paper forms

AProcess with
an image
scanner

AcCollect and
analyze your
data

seo Remark
©00

Office OMR”
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A Remark Office OMR
’ g
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FantastiCar Survey.doc [Compatibility Made] - Microsoft Word Table Toals - =3 X
Insert Page Layout References Mailings Review Wiew Add-Ins Design Layout @
Verdana M i % 8
[B{Z U - abe %, x|[=) AaBbCcl AaBb( | AaBbCcl .
=T o B Emphasis ~ Headingl | 7TNormal | Change Editing
|27~ A~ Aa-||A x| [24][r] ? g T Styles~ | -
Font £} Paragraph Ll Styles £}

FantastiCar Customer Satisfaction Survey

¥

Thank you for your recent purchase _uf a new vehicle from FantastiCar where we want
your buying experience to be Fantastic! Please helpus reach our goal of 100% fantastic
sales experiences by answering some questions about yvour recent purchase.

[ Please tell us a bit about you...

11.1F you've contacted this store by phone, how
satisfied are you with the way your call was
handled?

Gender: @ Male Age Group: O 18-21 | Income Level: O < $50K
E  Female O 21-30 2 s50-5100K
D 3145 2 5100-5150K
O 4e-80 D = s150K
2 =60
Please rate your SALESPERSON on the following: |
Very
Fantastic Unhappy!
1. The mannerin which you were greeted . . o
2. Sincerity and honesty in dealing with you . :
3. Consideration of your time . . @ .
4. Ability to listen, understand and answer your "
questions = = & -
5. Knowledge of the product features and . .
benefits = = = = =
6. Fulfillzd all commitments made to you @ o @ ] 0
[ Please rate our SALES TEAM on the following:
Very
Fantastic Unhappy!
7. The vehicle price and/or payments were g . .
discussed in a thoraugh manner = d = = ~
8. Explanation of warranty coverages e Q) 6 = o
9. The professional mannerin which you were .
treated = = = = =
10.Fulfilled all commitments made to you e {2) 1O © o
[ More about the buying experience:
Very
Fantastic Unhappy!

Words: 443 | 5

GJ

A Create your own forms within a
word processor or survey design
program (e.g. MS Word, MS
Excel)

i Follow a few suggested design
guidelines for best results

i Provides flexibility to create and
duplicate as many as you need

i Print forms on a laser printer,
make photocopies, or send to
your local printer
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http://www.gravic.com/remark/support/office/formdesign.html
http://www.gravic.com/remark/support/office/formdesign.html

A Remark Office OMR
’ g

A Processes forms with image scanners that have a TWAIN driver
A Generate image files with a network multi-function machine

A Use the Read Wizard to process image files that have already been
scanned

A Remark can read TIFF, PDF, BMP, JPG, PCX, and PNG

seo Remark
©00

Office OMR”
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A Remark Web Survey
’ g

A Software program designed to create and run web surveys from
your own website

4 4
_ AUpload to
ABuild your YOUR site ADownload
online form and analyze
your data

Gravic Talent Bank Employer Survey

e it o — - Re m ark

Web Survey”




Remark Web Survey

A Design your own web forms in
the Form Designer

I Easy-to-user interface

i Knowledge of HTML is not
required

T  Convert Remark Office OMR
and Remark Classic OMR
templates to web forms

=2 B I CountryClub - Remark, Web Survey - = x
Home | Inset View Web Tools Theme ~ @) ~
bt x 44 Find Insert Grid Ro & %
£ Replace 3 Delete Grid R @‘
Paste B copy || Delete “eoREPIAE  xDelstebnd HTML Data  Styles
B Selectr Ay Previen Viewer
|| clipboard Editing Display Formatting (F) |
CreditUnionSumey @ | CountryClub @
‘ ™ Web Form Designer &) | (& HIML Preview - Page 1
4 & Web Form - CountryClub Lo
[T Header Country Club Satisfaction Questionnaire
[, Footer
4 [ Standard Pages () Please assist us in providing the best possible service to our
4 [ Page 1 - Page1 clients. Please answer all questions.
I 2] Section - Untitied
b [E] section - Buttons Part1
b [ Page 2 - Page2 1. How long have you been a member of our club?
b [ Page 3 - Page3
b [ Page 4 - Page & O 0-2 vears
b [ Page5 - Pages @ 3-5 vears
b [4 Page 6 - Page 6 © 6-8 Years
4 [ special Pages (2] G 9-11 vears
b [ Web Form Complete Page - Thanks © 12 Years or more
b [y Session Pause Page - Need a Break?
2. How many people are in your househald?
 Just Myself
O 1-2 People
O 3-5 People
(2 6 or more People L_
Section Details hd 3. How often do you use the country club facilities?
Anindividual web page section cansisting of 1 or mar... o |
O About once a Week ) About once a Month Q m:w‘yspecla occassions
O About twice a Month (O A few times a Year
‘ Access Web Form Online ‘ Copy URL to Clipboard | .
@ AdminControl Panel Access @ Web Form Publishing ‘
Script: hittp://th3/seripts rwsads.pl Rea S live?
P — [ Lom Errr—

Remark

Web Survey”



Remark Web Survey

=2l " I IR CredtnionSurvey - Remark Web Survey - o x

R ey W A Customizable forms

2z Replace

HTML  Data  Styles

IaCopy Delete
Preview Viewer

I seiect-

| clipboard Editing Display Formatting > |

CreditUnionsurvey € | CountryQub €
‘ ) Web Form Designer @& HIML Preview - Untitied ‘
4 © Web Form - CreditUnionsurvey

b [T Header Gravic Credit Union

b [ Footer

= Standard Pages (1) Customer Satisfaction Survey

40
4 (% Page 1 - Untitiea

1>
—

Add graphics

Section - Untitied
b ] section - Buttons
4 [ special Pages (1)
b (' Web Form Complete Page - Untitled

I Change colors and fonts

Style Properties

[+ =

.
; 5 I Create tables
Line Breaks After 0
Line Breaks Befare Appended Texthox L]
Wertical Alignment Middle
Center e - -
A {  bordercoo . s I Import multimedia
An indiviclual web page section consisting af 1 or m Barder Style 3D
Border Width -1
Font Verdana
‘ Access Web Form Online Copy URL te Clipboi Fant Bald False
@ AdminControl Panel Access Fant Colar I Black e
Seript: httpi//th3 seripts nwsads.pl FontItalic False I An d m O re !
Username; |administrator Password; Fant Size 0
Fant Underline False 0
Height -1
Line Breaks After 0
Width -1
Images
Labels v
Buttons

| appiystyie [ o | canca

Remark

Web Survey”



Remark Quick Stats

A Analysis package included
with every Remark Office OMR
and Remark Web Survey
purchase:

perse
ot

parsert
0T

Rasponst 8l

I Tabulate surveys

I Produce statistics, charts, and
graphs

ey
ey aoey

ssing

Fanastit
Rappy a
nerd [
uekee®
ey ey
WSS

Urane
wery URRaRY

I Survey Wizard allows you to
customize the tabulation
process



Remark Quick Stats

A Export data to over 35 different
formats:

i Excel

i Access
I SPSS
i ASCII
I ODBC

i And many more!

D-\\ H9- = FantastiCar Survey.xlsx - Microsoft Excel - =X
fi/‘ Home Insert Page Layout Formulas Data Review View 'QJ - 5 X
=1 ¥ | MsSansSeriiv|10 - = General - | [B} conditional Formatting - | S=lnsert - X - % Ea
‘j A (B2 U -[A A ead~ || $ v % o+ | [5EFormatas Table - 3 Delete - || (3]~ -

Faste I S A |3 ) [ Cell Styles ~ [2) Farmat - | 2~ éﬁt:f: ;F'ET:;:

Clipboard ™ Font F] Alignment Pl Number & Styles Cells Editing

| Al - Jx | Gender
A B G D E F ‘i

1 [Gender] Age Group Income Level Greeted Sincerity and honesty Consideration of your time Listen, unders,

2 Female 31-45 $50-$100K Unhappy Happy MNeutral Wery Unhappy

3 Male 46 -B0 > 4150k Neutral Meutral MNeutral Neutral

4 Female 31-45 $100 - $150k Fantastic Unhappy MNeutral Happy

5 Male 21-30 $50 - $100K Happy Happy Happy Meutral

6 Male 18-21 < $50K Unhappy Happy Neutral MNeutral

7 Female 18-21 < $50K Happy Fantastic Fantastic Fantastic

G Female 31-45 $50-$100K Unhappy Wery Unhappy MNeutral Unhappy

9 Male 46-60 $100 - §150kK Happy Happy Neutral Fantastic

10 Male 46-60 $50-$100K Neutral Fantastic Fantastic Happy

11 Female 46-B0 $50-$100K Happy Happy Happy Happy

12 Fermale 21-30 < $50K Happy Happy Fantastic Fantastic

13 Male 31-45 $50 - $100K Fantastic Fantastic Fantastic Fantastic

14 Female 31-45 $50-$100K Unhappy Unhappy “ery Unhappy Very Unhappy

15 Male 21-30 < 350K Fantastic Wery Unhappy MNeutral Happy

16 Female 31-45 < 50K MNeutral Unhappy Fantastic Wery Unhappy

17 Female 46-60 $100 - $150k Fantastic Happy MNeutral Happy

18 Male 46-E0 > $160K Unhappy Happy “ery Unhappy MNeutral

19 Male 31-45 $50-$100K Happy Unhappy Fantastic Meutral

20 Female >B0 < $50K Wery Unhappy Unhappy MNeutral Unhappy

21 Fermale 31-45 > $160K MNeutral Meutral MNeutral MNeutral |

22 Male 46-60 $100 - §150kK Fantastic Happy Fantastic Happy 3

23 Male 18-21 < $50K Neutral Happy Unhappy Fantastic

24 Female 31-45 $100 - 150K Wery Unhappy Unhappy MNeutral Happy

25 Male >60 < 50K Fantastic Happy MNeutral Unhappy

26 Female 46-60 $100 - §150kK Unhappy Meutral Neutral Wery Unhappy

27 Male 21-30 $50-$100K Happy MNeutral Fantastic Happy

28

29

30

31

32

i3

34

35

38

37

38

34

40

41

42

43

44

45

M 4 b ¥ Fantasticar_Survey % 0| I

Ready [T e o




Remark Quick Stats

i FantastiCar Survey - Detailed Item Analysis Report. pdf - Adobe Reader,

File Edit

Yiews Document Tools ‘Window Help

B & E

$Li]e |

Detailed ltem Analysis

Please tell us a bit about you... Mean: 1.50
Response Value Freq. Percent Cum. Valid Cum. Val. Graph
Percent Percent Percent
Male 1.00 13 50.00 50.00 50.00 50,00
Female 200 13 50.00 100.00 5000 100.00 .
"
o
o
o
0
[ Fornie
Total Valid [ 26 100.00 100.00
Please tell us a bit about you... Mean: 3.08
Response Value Freq. Percent Cum. Valid Cum. Val. Graph
Percent Percent Percent
18-21 1.00 3 1154 1154 11.54 1154
21-30 2.00 4 1538 2692 15.38 2692| W
31-45 3.00 9 3462 6154 3462 6154 ©
46 - 60 4.00 8 3077 9231 30797 9231 =
=60 5.00 2 769 10000 769 10000, o 1
)
W2 HB NS G
Total Valid 26  100.00 100.00
Please tell us a bit about you Mean: 2.15
Response Value Freq. Percent Cum. Valid Cum. Val. Graph
Percent Percent Percent
< $50K 1.00 a8 30.77 3077 3077 3077
$50 - $100K 2.00 E 3462 65.38 3462 B5.36| "0
$100 - $150K 3.00 [ 23.08 BB.46 23.08 8846 ®©
= §$150K 4.00 3 1154 100.00 11.54 10000 ®
o
o Em™
ol 4 d
<$8K - 1K
0. $ITK = 1K
Total Valid 26 100.00 100.00
62372010 Detailed ltem Analysis Report Page 1

| *

A

Export reports to many
different formats including:

I PDF
I HTML
I RTF
I ASCII

I And many more!
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o Corporate Customers

A Corporate customers use Remark Office OMR and Remark Web Survey to
gather information through market research, HR applications, training, and
the foll owingté




-

A Customer Satisfaction Surveys
’ g

A Gain a competitive advantage CGravic.
b y S a t I S f y I n g y C FantastiCar Customer Satisfaction Survey ‘

Thank you for your recent purchase of a new vehicle from FanfastiCar where we want
your buying experience to be Fantastic! Please help us reach our goal of 100% fantastic
n e e S sales experiences by answering some questions about your recent purchase.

[Please tell us a bit about you... ) |

Gender: @ Male Age Group: O 18-21 | Income Level: O < $50K
®  Female O 21-30 O $50-$100K
O 31-45 O $100-$150K
T 1 O 46-60 O > $150K
i Gather suggestions for growth 8 %

[ Please rate your SALESPERSON on the following: |

and improvement —— b

1. The manner in which you were greeted ® @ ® D 10
2. Sincerity and honesty in dealing with you ® @ ® D 10
3. Consideration of your time ® @ ® D 10

.I. E I i m i n a t e ﬁ g u e S S‘ 4, Ability to listen, understand and answer your

questions

aSki n g Specifi C q u esti O nS 5. E;\:;_l::ge of the product features and 5 (':’: 5 : (‘3

6. Fulfilled all commitments made to you

regardlng your prOdUCtS Please rate our SALES TEAM on the following: |

Very
Fantastic! Unhappy!

@
@
O]

D @ &
®
©

@
@
O]

an d/or Se er CeS 7. The vehicle price and/or payments were . D \ ‘ 0
discussed in a thorough manner ® ® @ ® ¢

8. Explanation of warranty coverages ® o] @ ® (

9. The professional manner in which you were ® @ ® D 10

treated

@
@
O]

10. Fulfilled all commitments made to you

I Use data to keep existing s — —

Very
customers ha e -
p py 11.If you've contacted this store by phone, how
satisfied are you with the way your call was ® o] @ ® @

handled?

This form iz a sample form for use with Remark Office OMRE. For more info visit: www.gravic_com/remark
Copynight £ 2010, Gravic, Inc. This form has been provided as an example only. You are free to modify this form for your usage. Gravic makes
no express or implied wamanty that this document will be it for a particular purpose.
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) Employee Surveys
’ g

A Gather information pertaining
to workplace issues

Use data to meet your
empl oyeesd needs

Discuss topics such as
benefits, communication,
diversity, etc.

Help to isolate underlying
cause of continuing problems

Anonymity is key!



